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by Andrew Douglas, Kahntact

Len Kahn has spent a career in
agri-marketing doing … and
often saying … what no one

else will. His marketing savvy,
brave business moves, and 
unbridled sense of humour has
produced a loyal group of clients
and ag communicators who 
proudly call themselves, “Friends
of Len.”

For almost 30 years, Len has
thrived in the competitive 
agriculture advertising agency 
marketplace. Three times he built
an agency from scratch into an
enterprise valuable enough that he
was able to merge or sell to a larger
group. He worked tirelessly …
except for two hours on Friday
afternoons. Nothing comes before
Friday afternoon pickup hockey at
the University of Guelph.

Len grew up on a cattle
export/dairy operation near
Oshawa, Ontario and graduated
from the University of Guelph in
1985 with a BSc (Agr) with a major
in agricultural economics. His 
professional career began in the
United States working for Chase
Econometrics. It was in
Philadelphia that he met Julie, or
as he often calls her, “my first
wife.” Len and Julie are still 
happily married 32 years later. Julie
also played an integral part in the
agency over the years, helping to
ensure everything was running
smoothly behind the scenes. Len
ran the offense, Julie ran the
defense …. and every Sunday
they’d both cheer on their Eagles. 

Upon returning to Canada in
1987, Len completed an MSc in
agricultural economics. After a stint
in the crop protection industry he
grew restless and began his long,
accomplished career in the 
agricultural marketing industry,
first as an account manager at
Ginty Jocius & Associates in
Guelph, Ontario. 

After a few years with Ginty,
Len’s entrepreneurialism sparked

the creation of his first agency.
Over the next eight years, Len built
Kahntact Marketing upon an
impressive roster of top Canadian
clients in the agriculture sector
including Cyanamid, Semex
Alliance, Bayer Animal Health,
and Pioneer Hi-Bred Limited. By
2002, Len was eager to try some-
thing new and sold his business to
AdFarm.

After transitioning the business
to AdFarm, Len launched
Marketing911 in 2007 with the goal
of being a small, nimble service
bureau for agencies and clients
both inside and outside agriculture.
However, his passion for 
agriculture didn’t stay quiet long.
With consolidation in the industry
underway, Len partnered with
McCormick Communication and
won the DuPont crop protection
account. Ironically, by 2012, Len
had renamed the agency Kahntact
and once again was a top player in
the ag agency industry.
Consolidation continued in the
industry, but Kahntact thrived
again with FMC Canada selecting
Kahntact as their agency of record.  

Throughout his 30+ year
career, Len has provided strategic
marketing communications and
brand strategies for leading 
agri-business enterprises across the
spectrum of the industry. Clients
that have chosen to work with Len
read like a who’s who of the
Canadian agri-food landscape

including Agricorp, Arysta Life
Sciences, Bayer Animal Health,
Canadian Centre for Food
Integrity, Canadian Roundtable
for Sustainable Beef, Cyanamid,
DuPont, FMC Canada, Food Day
Canada, George Morris Centre,
Hockley Brewing Company,
Land O’Lakes, Medi-Cal, Merial,
Novartis, OMAFRA, Ontario Pork,
Pioneer Hi-Bred, Semex Alliance
and the University of Guelph. 

In 2018, Len sold Kahntact
again, this time to RR46 – a diverse
ag communications firm that also
owns AdFarm and Flint Group. He
will be leaving Kahntact at the end
of 2022, although he will continue
to work on projects as a consultant.

Len has been an active CAMA
member since 1992 and has helped
shape the industry ever since. He
brings great ideas and talented 
people together to move Canadian
food and agriculture forward. He is
generous with his praise and 
pushes those around him to 
produce impactful work. 

Perhaps most importantly, Len
is always Len. Whether there’s a
client in the room, an important
guest, or it’s just the team hanging
out at a bar after work, he doesn’t
filter. Ever. He says what he thinks,
which usually leaves everyone
laughing. A lively sense of humour
is a crucial tool in the stressful
environment of a busy agency. He
doesn’t need the limelight …
although he doesn’t mind having
the last word.

The “Friends of Len” is a loyal
group. Clients, staff, former 
colleagues … they all know they
can trust Len. He always knows
what to do. “Never give up,” Len
often says. “There’s always another
move.”

He’s always been there to lead
the team … except for those two
hours on Friday afternoons.   AM

Len Kahn
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