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AGRI-MARKETER OF THE YEAR
here's a story about Lynda Tityk that always
prompts a chuckle when shared around Glacier
FarmMedia offices.
It was July 2015, the
day before the very first
Ag in Motion outdoor
farm show was due to
open at its site just north
of Saskatoon. A sense of
panic was descending
over the exhausted
workers who had had
only weeks to transform
an empty farm field into a
show site that could
accommodate hundreds
of exhibitors and
Lynda Tityk
thousands of visitors.
There were many
who said it couldn't be done. Some were starting to
wonder whether the naysayers were right.
As if getting the basic necessities in place weren’t
challenging enough, a droughty summer meant the
newly sown grass was looking pretty patchy around the
signature plots, one of the first things people would see
as they came through the gates the next morning.
Before long, a truck loaded with sod rolled in, and
Lynda mobilized a squad of Glacier FarmMedia staff to
spend long hours into the hot summer evening laying it
in place.
The anecdote speaks to Lynda’s remarkable abilities
as a leader.
Lynda focuses on the big picture while tending to
minute details; she inspires all around her towards
achievements that were, a short time ago, mere pipe
dreams.
Lynda’s energetic resolve has been a driving force
throughout a career that started in classified sales at the
Manitoba Co-operator in 1990. She moved through the
ranks of retail and national sales to become marketing
manager for that publication in 2000.
In 2002, she joined forces with five colleagues to
launch Farmers Independent Weekly, a new publication
for Manitoba farmers. Inception to launch took four
months.
Glacier Ventures purchased the publication in 2007
and Lynda became Director of Advertising Sales and
Circulation for the Farm Business Communications
family of publications, later known as
Glacier FarmMedia.
This all took place while she was raising sons
Mitchell and Connor with the help of her husband
Tony.
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Lynda’s talent for finding creative solutions is
combined with a passion for agriculture and a
commitment to putting farmers at the heart of
everything Glacier FarmMedia tackles. It’s not hard to
see why the company has successfully used its print
foundation to launch a host of new ways to connect
farmers with information and innovations they need for
the future.
Lynda led the creation of the highly successful
Ag in Motion outdoor farm show, guiding it to become
the most successful marketing event in the past 25 years.
Ag in Motion answered a need for a venue in Western
Canada where farmers could see and touch the newest
innovations in the field through interactive exhibits and
live field demonstrations.
Lynda led the launch of Glacier FarmMedia
Discovery Farm, unveiled at Ag in Motion in 2019 as a
research and demonstration facility for agricultural
innovations.
The project transforms use of the Ag in Motion site
from a three-day event to a three-season demonstration
farm bringing together agricultural industry partners to
showcase agricultural equipment, crop varieties,
technology and practices.
This year, Lynda led the development of Ag in
Motion Discovery Plus, an app-based virtual farm show
platform that was developed when it became apparent
that the in-person event would have to be cancelled due
to COVID-19. It was a rapid and complicated pivot in
the face of a crisis no one saw coming, one that created a
virtual farm show in 14 short weeks.
While others are still wondering where to start, or if
it’s even possible to do, Lynda is rolling up her sleeves.
Perhaps her greatest strength lies not in her
personal touch on projects, but in her ability to mobilize
her colleagues’ energy, creativity and talents towards a
common vision.
She works tirelessly towards business solutions that
create win-win scenarios through collaborations,
partnerships and sponsorships. Recognizing the value of
organizations such as CAMA, industry groups and farm
organizations, Lynda routinely leverages Glacier’s
ability to reach farm audiences to provide support.
She is continuously on alert for new ideas that
Glacier can incorporate into its business models and
new ways to empower the Glacier FarmMedia team. But
always at her core, she is committed to keeping farmers
needs at heart.
Two things to remember if Lynda pops by with a
new idea: Don’t say ‘it can't be done.’
And don’t blink. AM

